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Pontificia Universidad Catdlica de Chile has

a skrong alumni network and some of the best
alumni relations in Latin America.

By 2026, Universidad Catodlica de Chile aims

to reach an endowment level of /5 million USD
(currently at 60 million USD).




WHAT IS THE DONOR STRUCTURE
AT UNIVERSIDAD CATOLICA
DE CHILE?

STRUCTURE OF ENDOWMENT

The main donors are:

« The largest corporations (50%),

« The country’s wealthiest individuals (40%),

« Individual alumni (10%). A significant contribution comes
from around 15 families who support the fund on a reqular
basis.

The fund is managed by the undergraduate faculty and the
entire initiative has strong support from the whole university.



Alumni engagement:

« The university engages alumni through formal associations
and organized events.

« Reqular events are held for each graduating class
to maintain connections.

« Alumni circles, such as the Women MBA Alumni and Mining
MBA Alumni (200—300 members), foster community
and involvement.

The university runs a Mentorship Program in which alumni
are matched with experienced mentors from their industry.
Small and medium-sized enterprises (excluding start-ups)
particularly benefit from this mentoring, as alumni support
helps them grow their operations, draw on industry-specific
knowledge, and establish valuable business connections.



ALL INFORMATION COMES FROM
CONVERSATIONS WITH STAFF AND
FROM THE UNIVERSITY’S WEBSITE AS
PART OF THE GLOBAL NETWORK FOR
ADVANCED MANAGEMENT PROGRAM.
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